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The Impact of Digital Social Media on Purchasing Decisions among
Students at Private Jordanian Universities
Prepared by: Rakan Ahmaidi Shahban Al-Naif
Supervised by: Prof. Abdel-Aziz Ahmad Al-Sharabati
Abstract

This study aimed to measure the impact of digital social media on
purchasing decisions of students at Jordanian private universities. The study
used the quantitative and descriptive approach, and the questionnaire was
used as a study tool to obtain data. The questionnaire was distributed
electronically. The number of Jordanian private universities included in this
study was (5) private universities out of (18) Jordanian private universities.
The number of students whose responses were obtained electronically was
(186) male and female students. Then, this data was analyzed using SPSS
after ensuring the validity, reliability, and normal distribution of the data.

The results showed that students at Jordanian private universities
apply both the sub-variables of digital social media and the sub-variables of
purchasing decisions. It also showed that there is a strong relationship
between the sub-variables of digital social media and the sub-variables of
purchasing decisions. Finally, it was found that there is a significant and
positive impact of the sub-variables of digital social media (influence,
content, digital advertising, trust) on the purchasing decisions of students of
private Jordanian universities, where trust had the greatest impact on
purchasing decisions, followed by content, then digital advertising, and
finally influence. While the sub-variable of digital social media (awareness)
has no impact on purchasing decisions of students of private Jordanian
universities.

Today, digital social media has become an important and easy means
that helps in daily purchasing decisions. Based on the results of this study, a
set of recommendations were presented, the most important of which are:
intensifying future research by collecting more data over a longer period to
verify the validity of the current model and measurement tool. It also
recommends conducting similar studies on other universities in Jordan and
other universities outside Jordan to test the possibility of generalizing its
results.

Keywords: Use of digital social media, purchasing decisions, students of
private Jordanian universities.
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